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Triggered Messages

Automatically send messages based on external events or

actions
I Can be a ongime event or a series of emails sent over time
i ladztte GONAIISNBR o6& | dza SNIa

Helps marketers maximize customer interactions and

Increases efficiency
I Create a reatime dialog with your customers based on particular
events by employing Triggered Messaging
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Triggered messages are automated

A Design a program once, and it can be used hundreds or
thousands of times

A Automatedprograms:
T savetime
T prevent errors

t free up marketers to think about the more strategic
aspectf their email programs
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Triggered messages = relevance

Create a series of emails after someone has taken a
specific action on your site

Placed an order

Requested a catalog

Signed up for your newsletter

Browsed a specific product but did not purchase

Abandoned a cart
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Triggered Messaging examples

Commercial Transactional

Event Message Message
Welcome message v

New account created v
Order confirmation v
Shopping cart abandoned v

Item now in stock v

Product recall v
Sale or seminar reminder v

Product registered online v
Clicked but did not purchase v

Birthday v

Subscription Renewal v

MARKETING
CONFERENCE



Triggered Messages

Choose potential events you want to trigger
Develop business rules
Develop measurement and a value hypothesis

Develop a design system that brings continuity to your
messaging

4 Develop @ouchpointmap

o o o Do

If you have multiple triggers, this can help
you determine which take priority
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Triggered Messages I- types

A Functionalg welcome messages, profile update,
shipping notice, credit card expire notice

A Transactionak order confirmation, order
confirmation with crosssell and upsell, abandoned cart

A Behavioralco N2 4 AaSR 0dzi RARY QU od

A Specialized; birthday reminder, happy birthday, sale
announcements and last chance

A Salescycle¢ warmup leads and provide additional
Information
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Transstionah Thiggesrs

Including crosssell and upsell
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Triggered order confirmation

A No email is more relevant

A Transactional messages generate an average 47% open
rate and 20% click rate, according to several industry
studies.

A JupiterResearcteported the average retailer can
generate an additional $2.9 million by adding cross
and upsell promotions to transactional emails.
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Triggered transactional emails

The DMA and Shop.org
estimate average order size
of $98

Just thlnk |f you Were able Increased revenue
to get a 5% reSpOnSEI Increased brand recognition

Ove r 40% Of m ar kete rS S al Increased customer satisfaction
th ey d I d Lower call center volumes

Decreased burden on support

MNone, we haven't seen any benefits

0% 20% 40% 60% 80% 100%
Percentage of E-mail Marketers

JupiterResearch i The Transactional Messaging Imperative 10-08



Triggered order canfirmation

A Open rates for confirmations &
shipping notices are close to 90%.
What an Opportunlty NEw;Owretunpoﬁcyhaschamed.Retumgap,commerd\mdisewﬂlmhdsdays

of the original online purchase date, To view the entire return policy, CUCK HERE,

A Greatbranding, great service, great >

Thanks for shopping at gap com

m essag e Your order S13GMVWH has been shupped and should arrive within 4 %0 7 business

days from the date you placed your order

You may check the status of your order by clicking here. or by ] Your account |
clicking the Orders and Retums link atthe fop of any pageon —

A Additional sellingn message e

Here's & summary of the order you piaced on Nov 27, 2009 23:563.00 EST Enjoy

Ship To

A Besure to include all detailsitems,
charges, shipping address, etc. Snipped Ty

Package =: 00004200100085223922
Ship Carriee- UPSN

Ship Type: GROUND

Teacking» 1ZF103Y80308325287

Item Unit Return
Description Size Price Qty Total Type
. Fair lsle cowineck sweater 4YRS 29.580 1 2950

madberry

Wide leg corduroy pants 4VYRS 2450 1 2450

purple chord
. Shirred turtieneck 4YRS 10.00 1 1000

mulbecry

Skinny leggings 4YRS 10.00 1 10.00

pink dot

Summary of Charges for Package ¥ 00004200100085223922

" e Shipment Subtotal 7400
l:_:"_i; « 8 23 R Shipping &

m 1™ =5 4 B Free
- —& - —~—g Hangling
MARKETING Tax 370
CONFERENCE Shipment Totad mn
Payment info
CREDIT CARD: JOOQOOOCCNCR001 sST7.70

This emall is for your records only and cannot be used as A receipt for in-store




Regos, yout LEGO oeser has enpoed. Sae detals below

Your LEGO® order
is on its way! i3

Cross-sell in Order
Confirmations =

Your LEGO order nas shipped. The tracking number is
1ITHIVESIRN0656518 DMOCS ang you may check the shigping atatus
hers

Order Summary

¥ BHOP NOW

Transactional messages now e s, e amber  view 1200

108 . ALFRED ST CREATOR

 OO02dzyd F2NJ mpz 2F 0

ary ITEM DESCRIPTION UNIT PRICE & Outdoors

sales g e e

e — EEFE
WW {3\, S
» Call B00-B35-4368

» Send an gmad

N any of your doms ale on backorder youwill receive » separate emal
to let you know when they afe on thes way View afl red Home
& Outdoors

* Thank you for shopping with us. Please yisi aqain soon!

V] SHOP NOW | individuol ‘
| Bricks & Building |

Accessories

Need + Costome: Senvice =
Help? » ConfactUs
* Yoyr Sstisfaction
» Shopping Segunity

» Shipping & Hangling

» Return Policy L }
 Brmmlacyacs
. GO S3gr or
View all In ]
A gl
Accessories

Find the best solection
of new, exclusive and
hard 10 find LEGO
prodects only st
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Triggered Thank You

Thank you for your purchase
$10 off your next order
Hurry, Ends Soon!
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